Denver Regional Census Center
U.S. Census Bureau

2010 Partnership Support Program Request Form

Name of Partner: Denver Regional Census Center
Address: 6950 W Jefferson Ave, Suite 250
City, State, Zip: Denver, CO 80235

County: Jefferson

Contact Person: Priscilla Tyson

Contact Person’s Title: Administrative Specialist
Contact Person’s Phone #: (720 )533-4176
Contact Peron’s Fax #: ( )

Contact Person’s Email: Priscilla.M. Tyson@census.gov

Census Partnership Specialist who has approved this request: Pat Rodriguez

ELIGIBILTY- Partner’s Proof of Commitment to 2010 Census:

Please check off all activities your organization have been involved in to help increase awareness about
the 2010 Census. If not listed, please provide a description of your prior commitment activities in the
space provided.

x our organization adopted a proclamation/resolution supporting Census 2010
x our organization designated a member to be a Census liaison
our organization printed information, articles about Census 2010 in our newsletter or Web site
X our organization paid for promotional items for Census 2010
our organization donated advertising space or airtime to Census 2010
our organization donated the use of free space for meetings, training or testing
our organization has donated an exhibit booth at one of our events
our organization had a presentation made at one of our meetings about Census 2010
our organization helped put up posters or pass out flyers about Census 2010

Other:
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PROJECT REQUIREMENTS

Describe the project, items to be purchased and total amount requested. All items must have a primary
purpose of promotion of the 2010 Census:

We would like to purchase water bottles, t-shirts and stuffed otters all with the Census logo and "It's Safe, It's Easy, It's IMPORTANT!"

(logos are artwork attached). We would like to purchase $1000 of each item, as many as we can get without going over $2999. We DO have a
local vendor we would like to use and a quote has been attached which includes all shipping and art fees.

Specify the hard to count population your project will target and the measurable goal of the project. For
example; To increase the response rate in (your specific state/city/tract) from (the response rate for you

geographic location, I.E. 55%) in the 2000 Census to (your goal, I.E. 65%) for the 2010 Census for my
(state/city/tract):

The hard to count population we are trying to reach is the transient population in Denver, CO. We will hand these out at soup kitchens along with

having a census representative there to help educate the population into knowing why it's important to be counted and how they can be counted

in their community. We would like to increase the response rate from the 2000 Census from 55% to 59% for the 2010 Census.

How will the proposed project encourage the targeted audience to fill out and mail back their
guestionnaire?

By giving the stuffed animals to the children who eat at the soup kitchens, and the t-shirts and water bottles to the adults, we will be given an

opportunity to have a conversation with the hard to enumerate population we are attempting to reach. We will be able to explain how the Census

will make an impact on their lives and give them items they will see daily, as a reminder of the messages landed.

If you are collaborating with another group(s), define each organization’s role:
We are working with Kim's Homeless Happening Place, who will donate the venue for the event and a table for further communication
to occur with the targeting population.

Provide project time line:
We will begin distribution of the items Nov 1st through January 1st or when items run out.
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By affixing my signature, | certify that:

1. All information contained in this request is correct.
2. I have reviewed this proposal with the members of my organization, group and/or Complete
Count Committee.
3. This submission contains the following:
X Sample, photo, and/or draft text of item(s) being requested
X_ Vendor’s name, address, phone number, and price quote (multiple vendors allowed)
4. The recommended vendor(s) accepts credit cards as payment.
The anticipated completion date of this project is January 1st, 2010

Priscilla M Tyson - Adm Specialist 09/29/2009
Signature and Title Date

E-Mail Request to:

Your Partnership Specialist
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